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Abstract 
 
The present study explores the implications of WTO membership for women working 
in tourism sector in Jordan due to accession to the World Trade Organization (WTO) 
in 2000 in terms of challenges that WTO membership present to women's family 
status, training opportunities, social security, and standing in social and political 
spheres, and how will WTO affect women's employment, incomes, and participation 
in decision-making. Accordingly, how can government decision-makers best address 
these issues? For the objective of the research, four sub sectors were selected: Hotels, 
Tourism Restaurants, Travel agencies, and Tourist Shops. The data collection was  
carried out over  all Jordan’s governorates. These sites were selected to represent the 

                                                
*This research is funded by WTO Chair program at the University of Jordan. 
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situation for women in the center, north,and south of Jordan.A qualititative approach 
was used in this study. A qualititative techniquewasusedto analyze survey 
questionnaires and other secondary data.In addition, meetings were held with 
representatives of local authorities and mass organizations, both at the commune and 
at the provincial level. These meetings assisted the researcher glean an overview of 
the situation for women, their issues,and their needs from the perspective of service 
providers. 
 The study examines the two periods, namely, the one before acceding to the WTO 
during 1995 – 2000 and the one after acceding to the WTO during 2000 – 2005. 
The researcher tested the hypotheses of the study in order to examine the impacts 
among the variables of current study by using paired samples statistics and one – 
sample T-test of the Statistical Package for Social Sciences, (SPSS). 
The results show that although there is no improvement on creating job opportunities 
and job positioning for women working in the tourism sector after Jordan's accession 
to the WTO, accessionto the WTO has improved the average income, training aspects, 
and family decision makingfor women working in the tourism sector.  
Finally,  some recommendations were made, which can help women proactively 
address the challenges brought on by WTO membership. 
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Introduction 
Jordan's 2000 accession* to the WTO marked an important event in current Jordan's 
development.Integration with the global economy will deepen through the 
liberalization of imports and exports andopening the economy to foreign enterprises. 
This will undoubtedly have profound socio-economicimpacts. In addition, it will 
bring opportunities and challenges to men and women in tourism sector. But the 
unfortunate starting point is that women's current social and economic status is 
already behind that of men. In view of women's current inferior socio-economic status 

                                                
*On 11 April 2000 Jordan becomes the 136th member of the WTO. The WTO's General Council 
concluded negotiations with Jordan and approved the accession package on 17 December 1999. 
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and the increasing involvementof women in the labor force, the implications of these 
changes for women's status is a key concernthat requires greater attention from 
policymakers.In analyzing the impact of the WTO on women's employmentand 
economic, family and social status, one cannot typically  assume the benefits exceed 
thecosts. There is a kind of dialectic. On one hand, WTO membership can bring some 
womenopportunities for development, such as enhanced prospects for employment 
and  higher incomes. It also can create an environment in which there is greater 
awareness of legal rightsandit can improve overall livingand health conditions. On the 
other hand, the same globalization can bring hardship to other groupsof women, such 
as unemployment, falling incomes caused by fiercer competition, and fewer socialand 
economic benefits. Similarly, globalization can assist women to close the gap in their 
overallposition with men but it can also serve to increase the existing gap. 
 
Jordan’s accession to the WTO, and the associated increase in competition, may 
aggravate the doubleburden of women, both in  home and community as well as on 
paid employment, in two ways. First intensified market competition may reduce the 
time and energy that men are able todevote to their domestic responsibilities centered 
on home and community, and thereby shifts this burden to women and girls in the 
household. Second, fiercer competition may indicate  that womenthemselves are 
under greater pressure to devote more time and energy to their job,job search, andto 
education and training in order to fulfill their economic and social responsibilities, 
which will add towomen's existing burdens. 
 
 
Research objectives 
This study explores the implications of WTO membership for women working in 
tourism sector in Jordan, using statistical data,questionnaires. As a starting point, the 
study examined the economic,family, and social status of Jordan’s women working in 
tourism sectors. 
The study addresses the following questions: 

1. What challenges will WTO membership present to women's family status, 
training opportunities,social security, and standing in social spheres? 

2. What are the opportunities and impacts of Jordan's WTO commitments for 
tourism sector? 

3. How will WTO affect women's employment, incomes, and participation in 
decision-making? 

4. How specifically will WTO accession challenge women's economic and social 
status? 

5. How can government decision-makers best address these issues? 
 
Research Questions 
The areas mentioned above will be examined through specific research questions 
categorized around women in the tourism labour market and social aspects, as 
follows: 

1. To what extent does Jordan's accessionto the WTO create job opportunities for 
women working in the tourism sector? 

2. To what extent does Jordan's accessionto the WTO improve job positioning 
for women working in the tourism sector? 

3. Dose Jordan's accessionto the WTO improve the average income for women 
working in the tourism sector? 
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4. Is there any improvement on training aspects for women working in the 
tourism sector after Jordan's accessionto the WTO? 

5. Is there any improvement on family decision making for women working in 
the tourism sector after Jordan's accessionto the WTO? 

6. Do intra-household dynamics/division of labor impact women’s participation 
in the labor market? Does social burden of women working in the tourism 
sector change after Jordan's accessionto the WTO. 

 
 
Research methodology 
The methodology of this research is based on the study conducted by Nguyen 
ThiBichThuy, et. Al(2009) .Within tourism, four sub-sectors selected: Hotels, 
Tourism Restaurants, Travel agencies, and Tourist Shops. 
Sub-sectors selected based on the importance and strong representation of women in 
the labor force, and the sensitivity of this industry to WTO membership*. 
The data collection was carried out in all Jordan’s governorates. These sites were 
selected to represent the situation for women in the center, north and south regions. 
They also selected on the basis of having experienced socio-economic changes as a 
result of economic integration, with rapid investment and economic restructuring. 
The research focuses on four target groups of women working in tourism sector: 

 Women entrepreneurs, small and micro business owners, and traders; 
 Women who have shifted their employment type, that is, women who have 

changed from one form of work to another; and  
 Poor women who included unemployed women, women in casual work and 

women living on limited income. 
 
The study used a qualititative approach. A qualititative technique has been used to 
analyze survey questionnaires and other secondary data. 
The brief survey profile used to gather basic background information on the 
characteristics of the respondents, including education levels, livelihood types, and 
changes in income, training, household decision making and domestic tasks before 
and after WTO accession (see Annex A for the complete survey profile tool). Excel 
software was used for profile data entry and processing from 325 respondents†. 
In addition, meetings have been held with representatives of local authorities and 
mass organizations, both at the commune and the provincial level. These meetings 
assisted the researcher glean an overview of the situation for women, their issues and 
needs from the perspective of service providers. 
Finally, it is important to recognize that this study examine the two periods: before 
accessionto the WTO 1995 – 2000 and after accessionto the WTO 2000 – 2005. 
The methodology of selection of the sample was as follows: 

                                                
*Such sensitivity derived from theArticle 5 of the WTO-OMT Global Code of Ethics states that local populations 
should be associated with tourism activities and share equitably in the economic, social and cultural benefits they 
generate, benefit from the direct and indirect jobs created by it and that tourism policies should be oriented towards 
improving their standard of living. The need for tourism to be sensitive to the economic, social and cultural climate 
of the region is echoed in the Sustainable Tourism Principles that urges governments to advance tourism with 
appropriate consultation with indigenous groups at all stages including the policy formulating stage, undertake 
capacity building works with local communities to ensure their active participation and to maximize the benefits of 
tourism to local communities by developing strategies to eradicate poverty.  
 
†As the research erwas keen todistribute the questionnaire himself, the all of 325 questionnaire was distributed and 
collected. 
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The Jordanian female employed in the main four Tourismsub-sector in different 
locations were identified as: Hotels (1312); Travel Agencies (434); Tourist 
Restaurants (4482); and Tourist Shops (283).     
The weight of each sector is estimated to be correlated with the sample weight for 
each location, for example the hotels sample in Amman will be (40) of the total 
sample calculated as follows: 

800/6511
325 = 40 

 
 
 
The other segments treated in the same way. The composition of the sample that is 
drawn and distributed to fill the questionnaire is shown in the Table (1) below:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table (1) 
Methodology of choosing the sample size 

 

Location 
The Sub- Sector Activities 

Hotels Travel Agencies Tourist   Restaurants Tourist Shops 
A B C D A B C D A B C D A B C D 

Amman 9165 8001 800 40 3862 3727 365 18 13907 8970 3534 176 456 440 139 7 
Aqaba 2583 2254 225 11 201 194 19 1 1664 1073 423 21 77 74 23 1 
Petra 1235 1078 108 5 152 147 14 1 37 24 9 1 60 58 18 1 
Irbid 68 59 6 0 160 154 15 1 620 400 158 8 19 18 6 0 



 6

Dead Sea 1585 1383 128 6 0 0 0 0 0 0 0 0 37 35 11 1 
Ma'in Spa 226 197 20 1 0 0 0 0 0 0 0 0 0 0 0 0 
Madaba 56 48 5 0 31 30 3 0 140 90 35 2 185 178 56 3 
Zarqa 15 13 1 0 118 114 11 1 180 116 46 2 0 0 0 0 
Al Azraq 11 10 1 0 0 0 0 0 37 24 9 1 0 0 0 0 
Ajlun 19 17 2 0 4 4 0 0 0 0 0 0 10 9 3 0 
Karak 18 16 2 0 28 24 2 0 62 40 16 1 37 35 11 1 
Jarash 15 13 1 0 13 12 1 0 248 160 63 3 51 49 15 1 
Wadi 
Rum&De
esah 

90 78 8 0 5 4 0 0 26 17 7 0 0 0 0 0 

Ma'an 9 8 1 0 0 0 0 0 0 0 0 0 5 5 1 0 
Tafiela 47 41 4 0 0 0 0 0 0 0 0 0 0 0 0 0 
Shobak 3 3 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
Rwaished 3 3 0 0 0 0 0 0 0 0 0 0 0 0 0 0 
Balqa 0 0 0 0 13 12 1 0 128 82 32 2 0 0 0 0 
Fuhais 2 2 0 0 0 0 0 0 108 70 28 2 0 0 0 0 
Russeifa 0 0 0 0 13 12 1 0 0 0 0 0 0 0 0 0 
Ramtha 0 0 0 0 0 0 0 0 15 10 4 0 0 0 0 0 
Mafraq 0 0 0 0 9 9 1 0 9 6 2 0 0 0 0 0 
AlAghwar 0 0 0 0 10 9 1 0 457 295 116 6 0 0 0 0 
Total 15150 13224 1312 63 4619 4452 434 22 17638 11377 4482 225 937 901 283 15 

Source: A, B, and C Ministry of Tourism & Antiquities statistics, 2012. D calculated by the 
author.   
(A) Jordanian and Non- Jordanian.  
(B) Jordanian only. Relative weights of Jordanian are as following (87.3%, 96.5%, 64.5%, and 96.5%  
for Hotels, Travel Agencies, Tourist   Restaurants, and Tourist Shops sub- sector respectively).  
(C) Jordanian Female only. Relative weights of female are as following (10%, 9.8%, 39.4%, and 31.5%  
for Hotels, Travel Agencies, Tourist   Restaurants, and Tourist Shops sub- sector respectively).  
(D) Number of Samples Selected from Jordanian Female for the study purpose.  
 
 
Table (1) illustratesthemechanismbywhichthe samplewasselected from the four sub-
sectors for all locations (see Figure 1). Our target is the Jordanian female only.  
Colum (A) shows the Jordanian and Non-Jordanian workers either male or female. 
Colum (B) shows only the Jordanian workers either male or female. In order to reach 
in to female only, the researcher has measured the Relative weights of female as 
shown in Column (C).  In Column (D),the weight of each sector is estimated to be 
correlated with the sample weight for each location.The summary of the sample 
selected is listed  in Table (2). 
 
 

Table (2) 
Summary of sample size 

 

Location 
The Sub- Sector Activities 

Hotels Travel 
Agencies 

Tourist   
Restaurants 

Tourist 
Shops Total 

Amman 40 18 176 7 241 
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Aqaba 11 1 21 1 34 
Petra 5 1 1 1 8 
Irbid 0 1 8 0 9 
Dead Sea 6 0 0 1 7 
Ma'in Spa 1 0 0 0 1 
Madaba 0 0 2 3 5 
Zarqa 0 1 2 0 3 
Al Azraq 0 0 1 0 1 
Ajlun 0 0 0 0 0 
Karak 0 0 1 1 2 
Jarash 0 0 3 1 4 
Wadi Rum&Deesah 0 0 0 0 0 
Ma'an 0 0 0 0 0 
Tafiela 0 0 0 0 0 
Shobak 0 0 0 0 0 
Rwaished 0 0 0 0 0 
Balqa 0 0 2 0 2 
Fuhais 0 0 2 0 2 
Russeifa 0 0 0 0 0 
Ramtha 0 0 0 0 0 
Mafraq 0 0 0 0 0 
AlAghwar 0 0 6 0 6 
Total 63 22 225 15 325 

Source: calculation obtained from table (1). 
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                             Figure 1: Jordanian Governorates map 
 
International Literature Addressing the Impacts of WTO on Women 
International studies examined the relationships between globalization, trade 
liberalization and gender relations, but as yet, none focusd on the Jordanian 
experience. 
Existing research suggests that trade liberalization has undoubtedly led to increased 
employment opportunities and labour market participation for women in many 
countries. This is especially the case in semi-industrialized economies and in export-
oriented manufacturing industries such as electronics, textiles, garments and shoes. In 
2000, for example, women accounted for 80% of the export industries’ workforce in 
South East Asia (Sexton et al 2004). 
This increaseof the participation in the labour market and the associated increase in 
income can have positive impacts in terms of strategic gender needs, in particular  on 
women’s own self esteem as well as their control over income and decision-making 
power within the household. This in turn is likely to have broader implications, with 
women tending to spend a higher proportion of income on family nutrition, health and 
education as compared to men, and as such, “women’s increased control over income 
is likely to increase the well-being of women and children within households” 
(Çağatay 2001: 26). 
Many other features of women’s increased employment opportunities.However, these 
features do not bode well for improvements in strategic gender needs and the 
reduction of gender inequalities. The employment opportunities opened to women are 
often poor quality;they focus on the informal sector, require low skills, and increase 
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gender wage gaps and gendered patterns of segregation. Researchers have suggested 
that in the context of global competition and deregulation, employers have sought a 
more flexible workforce by substituting lower paid female workers for male workers, 
and that gendered patterns of employment segmentation and women’s relatively lower 
wages have become important factors pulling women into labour markets (Çağatay 
2001: 23). Many of women’s employment gains are in export-processing zones 
exempt from local labour laws, where work is often characterized by long hours, job 
insecurity, low wages and sexual harassment. Similarly, the competitive pressures 
created by economic integration led  enterprises to use  more seasonal, piecework and 
home-based workers. Again, women are more likely to work in these types of jobs 
and they tend to be characterized by unstable and unsafe working conditions (Coche 
2004). 
Preliminary data also suggests that many of the new employment opportunities 
available to women as a result of trade liberalization put women at significant 
increased risk of sexual harassment and abuse. Reports have found that women in 
Mexican manufacturing factories were subjected to forced pregnancy tests, and 
pregnant women were then assigned strenuous tasks (Human Rights Watch, in 
Athreya 2002). In Kenya, the International Labour Rights Fund (ILRF) documented 
violence against women in the agricultural industries, including rape and withholding 
women workers’ pay to coerce them to submit to sexual abuse (Athreya 2002). 
Further data collected by the ILRF indicates that similar cases of sexual harassment 
and abuse are taking place in other countries in Latin American and Asia, suggesting 
that for women, “submission to sexual abuse may be among the untallied costs of 
retaining one’s job in the global economy” (ibid.). 
In short, “although trade liberalization seems to benefit women in terms of 
employment, their ‘competitive advantage’ as workers lies in their lower pay and 
poorer working conditions” (Çağatay 2001: 23). Feminist economists have linked this 
to the role of gender in the perception of women as a ‘docile’ labour force (Elson and 
Pearson 1981), and to the gendered division of labour, whereby women’s 
reproductive work such as childcare and household management constrains women in 
the labour market (Beneria and Floro 2005, Jones 2008), leaving them with less time 
to train, search for or engage in a paid employment. 
While women’s reproductive work – or the ‘care economy’ – can hinder women’s 
participation in the labour market, at the same time, an  increase in women’s paid 
employment is generally not offset by a reduction in their unpaid labour in the 
household. The result of women’s ‘double burden’ is that either the provision of care 
in the home is reduced, or women’s leisure time is decreased. In Bangladesh, for 
example, research has found that an  increase in women’s labour market participation 
has been accompanied by a reduction in their time for leisure activities (Fontana and 
Wood 2000). The 1999 Human Development Report identified the association 
between the intensification of global trade competition and a reduction in the 
provision of paid and unpaid care (UNDP 1999, in Çağatay 2001). This in turn has 
significant implications for human development. A reduction in the time available for 
care giving, and in the absence of affordable childcare options, can have negative 
impacts on children, especially to girls. This correlation can be seen more clearly  in 
rural areas where children’s labour may be used to offset household economic shocks, 
with negative consequences for children’s education and leisure time (Jones 2008). 
One of the economic changes, which hasdrastic  effects on women, is the low  amount 
of government revenue available for social or welfare programs. As some trade 
barriers, particularly tariffs, constitute source of government revenue, the reductions 
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of such barriers that accompany WTO-compatible liberalization can result in a 
decrease in the overall government budget. When the budget-tightening causes cuts in 
welfare programs, women and children are often the most adversely affected (Nancy 
Fraser and Kate Bedford, 2008). This effect is due to the disproportionate number of 
women that are either (or both) the primary caregiver in a family. Consequently, 
female-headed households are more significantly impoverished and thus more reliant 
on government-subsidized programs than male-headed households.Increases in 
household expenditure are due to prices increases for services such as education and 
health impact on women in particular (Coche 2004). Women either work longer hours 
in paid employment in order to pay for privatized services, or they allocate more time 
in providing the services themselves, thus exacerbating women’s double work burden 
and time poverty even further. 
As more women and men lose their jobs, remittances decrease, prices increase and 
public spending is under pressure. Women face their roles in looking after the family 
with less income with which to do so, with possible knock-on effects to health and 
education. The World Bank has noted that women in 33 counties are highly 
vulnerable to the effects of the economic crisis, predicting an increase in infant and 
child mortality, less girls’ schooling and reduced earnings (World Bank 2009). In 
addition, research by the Institute for Development Studies in five countries has 
identified an increase in conflicts and domestic violence in poor households as a result 
of the food, fuel and financial crises (IDS 2009). 
It is also argued that competition for resources can disadvantage women. When an 
increased economic activity is accompanied by an increased competition, resources 
become scarce. This negatively affects women already employed as producers,  
access to resources (such as capital needed for investment) often becomes more 
difficult than prior to liberalization. Where gender norms already limited women’s 
access, post-liberalization competition may worsen women’s economic viability. 
Studies on the effects of ownership of assets demonstrate the importance of such 
ownership to providing economic security in times of financial, personal, or natural 
emergency as well as to assisting the owners to escape poverty through economic 
activity. Access to resources allows for ownership to expand. Financial resources for 
investment in an enterprise are necessary to expand productive capacity to capture 
efficiencies that come with economies of scale. Studies regarding the effects of 
gender on asset ownership reveal that gender impacts ownership, as women own and 
control fewer resources than men and have more difficulties in accessing additional 
resources. Gendered influences in governmental programs, local customs, and familial 
relations function with market forces in keeping women from improving their social 
and economic status (Cheryl Doss, Caren Grown, and Carmen Diana Deere, 2008).  
As trade liberalization encourages more economic activity, foreign and local 
competition for financial resources necessary for such activities increases. Having less 
access to credit due to the lack of property ownership for mortgages, women may be 
subjected to less favorable terms. 
Another interesting area  regarding the subject is related to women empowerment 
through tourism entrepreneurship. There have been a few studies that have looked at 
the potential role of tourism entrepreneurship in empowering women (Gentry, 2007; 
Scheyvens, 2000). In some recent research, it was revealed that just offering tourism 
home-stay opportunities for women in South Africa was not enough to build 
empowerment, as it must be accompanied with self-confidence building (Kwaramba, 
et al., 2012). Parsheera and Sood (2011) argued that economic benefits are not enough 
and will not necessarily lead to empowerment and improve the status of women. This 
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argument could be related to an on-going debate in the development studies literature 
(Kantor, 2003; Mason, 2005; OECD, 2012), where more economic opportunities for 
women does not necessarily lead to their empowerment due to a number of factors 
such as community traditions, social norms, type of economic opportunity, etc. 
When it comes to assessing empowerment for Muslim women, it has been argued 
(Syed, 2010) that focusing only on their participation in economic activities is narrow 
and may not be applicable for Muslim societies that highly values unpaid ‘work’ 
undertaken by both women and men within their families. For example, Islamic 
religion puts a high value on women’s traditional role in caring for their families, and 
giveswomen the choice and freedom to work (Syed, 2010). Therefore, Muslim 
women who choose to participate in economic activities may not feel the burden of 
their family and home care work because Islam puts a high value on this unpaid work. 
 
Another issue regarding female empowerment through tourism entrepreneurship is 
that opportunities for women in tourism entrepreneurship have been linked to 
stereotypical women’s work. Stereotypical women’s work refers to home and family 
caring work that women have traditionally been assigned to women and to the type of 
work that women are usually found in. In tourism entrepreneurship, such examples 
include home-stays (Harris, McIntosh and Lewis, 2007; Kwaramba, et al., 2012), 
agriculture (Garcia-Ramon, Canoves and Valdovinos, 1995) and handicrafts (Manwa, 
2008). This issue was raised by Peeters and Ateljevic (2009) but a critical analysis 
regarding this matter was absent. On the contrary, there are several women that have 
found stereotypical women’s work in tourism entrepreneurship to be positive. For 
example, case studies from Botswana, South Africa and Indonesia revealed that 
women have used their traditional roles to their economic advantage in tourism 
(Manwa, 2008). For women in Belize, their household skills have helped them to own 
and operate guesthouses and restaurants (Gentry, 2007). It has been recommended 
(Parsheera and Sood, 2011) that stereotypical women’s work in tourism 
entrepreneurship should be communicated and promoted in order to encourage 
women to pursue rural tourism ventures in India. 
There has been limited consideration given to the implications of social change 
resulting from women’s empowerment through tourism entrepreneurship. The tourism 
industry is known for its reputed ability to bring about social change (Pritchard, 
Morgan and Ateljevic, 2011). There has been an attempt to connect tourism 
entrepreneurship and women empowerment in order to further expand its potential for 
social change and innovation (Peeters and Ateljevic, 2009). For such a change to take 
place, it is habitually accompanied by resistance (Foucault, 1980 as cited in Tribe, 
2007). Hence, one might anticipate possible conflict, as this may often lead to positive 
or negative changes in women’s roles and status. For example, women in Bali, 
Indonesia, felt that economic opportunities such as tourism entrepreneurship had 
reinforced rather than transformed their gender relations (Bras and Dahles, 1998). On 
the other hand, such economic opportunities did help to loosen the local value 
structure of male honour and female shame in Turkey (Tucker, 2007). Therefore, it is 
difficult to generalize the social change effects occurring through tourism 
entrepreneurship and the situation will differ case by case. 
The need for social change is not always welcomed and needed. Itani, Sidani and 
Baalbaki (2011) suggest that women entrepreneurs in Arab countries may not 
necessarily want major social change and that perhaps they would prefer to respect 
existing social rules and traditions, whilst increasing awareness and understanding of 
their work in order to make it more acceptable in their societies. 



 12

 
Jordan’s Economy  
Jordan is a market oriented economy with an estimated population size in 2011 of 6.2 
million and a GDP of JD 17,987.6 million – a per capita GDP of JD 2,322. Jordan's 
economy is among the smallest in the Middle East, with insufficient supplies of water, 
oil, and other natural resources, underlying the government's heavy reliance on 
foreign assistance. Other economic challenges for the government include chronic 
high rates of poverty, unemployment, inflation, and a large budget deficit. Since 
assuming the throne in 1999, King ABDALLAH has implemented significant 
economic reforms, such as opening the trade regime, privatizing state-owned 
companies, and eliminating some fuel subsidies, which in the last decade spurred 
economic growth by attracting foreign investment and creating some jobs. The global 
economic slowdown and regional turmoil, however, have depressed Jordan's GDP 
growth, impacting export-oriented sectors, construction, and tourism. In 2011 the 
government approved two economic relief packages and a budgetary supplement, 
largely to improve the living conditions for the middle and poor classes. In spite of the 
reforms, there are lingering old challenges such as balance of payments, 
unemployment and poverty; and new challenges such as rising inflation.   
 
Women’s Employment Trends in Jordan 
With increased global trade, Jordanian women are benefiting from greater job 
opportunities than ever before. This is one of the findings of ILO research on the 
impact of globalization with regard to women workers in the textile and garments 
industries in Jordan. The study, published in 2002 by ILO, was conducted with the 
Jordanian Ministry of Labour, General Confederation of Jordanian Trade Unions, 
Chamber of Industry, Chamber of Commerce, and the Jordanian National 
Commission for Women. Historically, women’s participation in the formal labour 
economy in Jordan has been low and concentrated in traditional roles such as 
teachers, nurses or secretaries. However, the study found that over the past four 
decades the female participation rate rose from approximately 3 % in 1961 to about 
15 % in 1999. Recent economic reforms have led to an increase in employment 
opportunities for women, particularly in the textile and garment-making industries. 
More women are now able to achieve a degree of economic independence and 
freedom of mobility, as well as the unprecedented status of breadwinner in their 
families (ILO, 2011). Accordingly, it is the subject of an important theme in the 
updated National Strategy for Women in Jordan, which includes among its objectives: 
(1) increased economic opportunities for women; (2) enhancement of women’s 
capacities through training and education; (3) greater knowledge of the negative 
impacts of structural changes in the national economy, which are leaving 
progressively less scope for the economic empowerment of women, and (4) creation 
of a legislative climate conducive to greater participation by women in economic 
activity and ensuring complete gender equality in that area. 
 
Why Women? 
Women face major challenges as a result of changes in the world economy arising 
from rapid globalization, fast-paced technological progress and a growing 
informalization of work. As a result, as the ILO notes, women’s labour market status 
has greatly altered. Although women’s representation in the labour force is increasing 
all over the world – to at least one-third in all regions except Northern Africa and 
Western Asia – their participation rates are still lower than men’s, and they are 
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disproportionately represented in non-standard and lower-paid forms of work, such as 
temporary and casual employment, part-time jobs, home-based work, self-
employment and work in micro enterprises (ILO, 1998). 
 
World Trade Organization (WTO) 
The World Trade Organization or WTO is the third, after the IMF and World Bank, of 
the big three international institutions which determine the economic, financial and 
trade policies of our countries. 
The WTO was formally established on January 1, 1995 although it traces its roots to 
the General Agreement on Tariffs and Trade or GATT formed in 1948 which 
provided the framework for the conduct of international trade. The main objective of 
GATT, and now the WTO, is to open up (liberalize) trade among its member 
countries by reducing tariffs (taxes) and quotas (volume or number) on traded 
products. Since 1994, the WTO has expanded its coverage to include not only traded 
goods such as agricultural products, textiles and clothing but also trade in services 
(such as health, education or banking), trade-related aspects of intellectual property 
rights and trade-related investment measures. This expansion was made possible 
through various agreements such as the General Agreement on Trade and Tariffs 
(1994), Agreement on Agriculture (AoA), Agreement on Textiles and Clothing, Trade 
Related Investment Measures (TRIMs), Trade Related Aspects of Intellectual 
Property Rights (TRIPS) and General Agreement on Trade in Services (GATS) 
 
Overview of Service Sector in Jordan 
One easy definition of services is everything that you cannot drop on your foot – retail 
stores, banking, hotels, insurance, energy, telecommunications, maintenance and 
repair, construction, toxic waste processing, tourism, food preparation, restaurants, 
laundry, cleaning, and transport (trains, passenger and cargo airlines, ships trucking). 
Also included are “essential public services,” such as education, hospitals, social 
security, libraries, mail delivery, police and prisons, water and sewage systems and 
more. By imposing international commercial disciplines over services, almost no 
human activity from birth (health care) to death (funerals) remains outside these rules. 
Currently, large service sector companies are maneuvering to turn what we think of as 
essential public services, such as education, social security, water and sewer systems, 
and public health systems, including public hospitals, and more into new private 
business opportunities for profit. 
The most prominent sector in the Jordanian economy is the service sector, which 
comprises 67% of the GDP for the last 7 years (CBJ, 2011).  
 
 
 
Tourism Contribution in GDP and Balance of Payments 
Table (4) below illustrated that the tourism revenues increased in large amounts 
during the period (1995-2005) from JD (462.5) Millions to JD (1021.6)Millions. The 
ratio of tourism revenues from GDP account for (9.8%) in 1995 increased to (11.2%) 
in2005.In spite of increasing in the tourism revenues and increasing in the number of 
visitors (about 3.5%),the ratio of tourism revenues from GDP decreased from (10.7%-
7.8%) during the period (1997-2001). this reflect from political events in the region. 
The tourism expenditures foroutside Jordanian (especially education and health 
expenditures) still nearly fixed during the period (1995-2005) even, it was increasing 
in light ways dueto the established of many public and private universities, which 
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limited large amounts of tourism expenditures for Jordanian outside, while the same 
happened in the fields of medical and treatments. The Jordanian government 
promoted and encouraged medical tourism, by established state of the art modern 
hospitals and specialized physicians, therefore the exports of medical tourism 
increased in high degree; the tourism revenues in 1995 was JD (297.8) Million, to 
increase to one JD (414.8)Million in 2005 (Central Bank of Jordan, 2007). 
To proof the importance of tourism sector economically, we must know the size of the 
sector participation in the value added, measured the real, productivity average for the 
sector. (Sossan1996). tourism sector participated in small ratio in the value added for 
GDP, compared with industry and services sectors, even the number increased as 
absolute value, fromJD (234.2) Million in 1995 toJD (535.4) Million in 2005, 
however, the value added ratio in GDP did not increase significantly and remained at 
roughly (5%), nearly during the period 1995-2005. 
In the field of export, tourism sector still doing better than other sectors, the size the 
tourism exports accounted for (37%) from the total exports in 1995, while sharp 
decrease to (35%) in 2005. In general, about (38%) from the revenues in Jordan 
generated from tourism sector exports, while constructions and industries sectors 
participated in (18.8%), and services sector participated in (24.2%) from export 
during the same period (Central Bank of Jordan2004). 
This means that the tourism sector has comparative advantages from contribution to 
Jordanian government revenues, when compared with other economic sectors that 
require reliance on high technology; this has encouraged developing countries 
(including Jordan) to use of international tourism as a source to support its economy 
and increase GDP. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table (3) 
The participation of Tourism in the Jordanian Economics 

 
 

Year GDP Revenue Tourism Ratio Tourism Tourism Value The ratio 
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from 
Tourism 

Expenditure
* 

of tourism 
to 

Exports** 

balance revenues 
As % of 

GDP 

added 
in 

tourism 
sector 

*** 

of value 
Added to 

GDP 

Million JD %  % Million 
JD % 

1990 2760.9 339.8 223.9 0.48 116.0+ 12.3 166.8 6.0 
1991 2958.4 216.0 191.9 0.28 24.1+ 7.3 98.5 3.3 
1992 3610.5 314.2 238.4 0.38 76.1+ 8.7 130.4 3.6 
1993 3884.3 390.2 239.1 0.45 151.1+ 10.1 192.8 5.0 
1994 4358.3 406.2 275.3 0.41 131.1+ 8.6 195.1 4.5 
1995 4714.7 462.5 297.8 0.37 164.7+ 9.8 234.2 5.0 
1996 4912.2 527.2 270.4 0.41 256.8+ 10.7 265.2 5.4 
1997 5137.5 548.9 282.2 0.42 266.6+ 10.7 268.4 5.2 
1998 5609.8 548.5 250.4 0.43 298.1+ 9.7 274.8 4.9 
1999 5767.3 564.0 251.9 0.43 312.1+ 9.8 288.2 5.0 
2000 5989.1 512.4 274.7 0.38 237.7+ 8.5 261.8 4.4 
2001 6363.3 496.2 297.9 0.31 198.2+ 7.8 252.3 3.9 
2002 6778.5 743.2 321.3 0.78 421.9+ 10.9 365.5 5.4 
2003 7203.6 752.6 320.4 0.43 432.2+ 10.4 386.7 5.4 
2004 8164.0 943.0 371.4 0.34 571.6+ 11.6 494.2 6.1 
2005 9118.1 1021.6 414.8 0.35 606.8+ 11.2 535.4 5.8 
2006 9997.4 1460.8 594.4 0.37 866.2+ 14.6 640.3 6.4 
2007 11225.3 1638.9 625.5 0.38 1013.4+ 14.6 692.6 6.1 
2008 11234.3 2088.9 710.3 0.64 1378.6+ 18.6 749.4 6.6 

Sources: 
- The Central Bank of Jordan,. Annual statistics, special issue 2004. 
- The Central Bank of Jordan annual report, (42), 2005, Monthly Statistical Data, volume (42), 

issue (6), July 2006. 
- The Central Bank of Jordan results of survey 2007/2008 

* Expenditures, the payments, by: the settlers in Jordan from outside Jordan for education, tourism and medical 
purposes. 
** the tourism share in exports is calculated as a ratio to exports of goods and services, which comprise all 
transactions between residents of a country and the rest of the world involving a change of ownership from 
residents to nonresidents of general merchandise, goods sent for processing and repairs, non monetary gold, and 
services. 
***Direct value added, represents the value of goods and services produced domestically and bought by tourists, less the value of 
intermediate inputs required to produce those goods and services (Statistics New Zeland (2007a). 
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Figure 2:The participation in Jordanian economics 

 
Tourism Contribution in Employment 
Tourism sector plays important role in creating job opportunities whether  in direct or 
indirect ways.Directly by generating opportunities inside the TS itself, (travel and 
transportation, tourists guide, and tourism security). Indirectly by participating in 
creating job opportunities in other sectors that supplies the TS with basic requirements 
from goods and services, (agricultural, foods and health care services). 
According to studies of the International Labor Office, the average of creating direct 
jobs in hotels sector was between (0.5 -1) job opportunities for every room in the 
hotels' rooms. This average increased in low incomes countries was about (1.5) or 
more (International labor Office, 2005). 
The Jordanian government seeks to develop the employment in the Tourism sector by 
setting development plans and international cooperation with the International Funds 
(IF) and international organizations to invest in the Tourism sector, specifically in the 
tourism locations like Aqaba, and Dead Sea. In these places, the investors can enjoy 
in wide free taxes, the capability to exchange their whole capitals, and the foreign 
ownership one hundred percent in the Tourism sector. 
The ratio of costs for creating these jobs in Tourism sector compared to other 
economic activities, there is no detailed data about them in Arab World, but the 
studies on the global level was different in evaluating ratio costs. Some studies were 
assured that the cost of creating job in Tourism sector, was less than other traditional 
sectors in (20) times. 
The (International Bank, 2004) study pointed out that the cost of creating job 
opportunity in TS is between (20-40) thousand dollars. Therefore, the considered cost 
is less than the costs of creating jobs opportunity in some other heavy industries, like 
the industry of iron and steel, and industry of chemical products. 
But, it creates jobs opportunity in small industries, because of the increased number in 
the visitors and the nights sleeping in the last few years. The TS affected positively on 

The Participation of Tourism in the Jordanian Economics

0

2000

4000

6000

8000

10000

12000

19
90

19
91

19
92

19
93

19
94

19
95

19
96

19
97

19
98

19
99

20
00

20
01

20
02

20
03

20
04

20
05

20
06

20
07

20
08

Years

M
ill

io
n 

JD

GDP Revenue from Tourism
Tourism Expenditure Value added in Tourism Sector



 17

the labor market wither in direct or indirect ways in the sectors related to Tourism 
sector, and benefited from its growth. 

The tourism industry in Jordan has been seen as an unacceptable employment option 
for women, as they are required to deal with many people from different places and 
countries, have working times that are not considered appropriate (for example, 
evening or night shifts), and be exposed to behavior not always acceptable according 
to Islam or to local culture, such as drinking alcohol and eating pork. Even some 
young men have been reluctant to take up job opportunities in tourism as work in the 
sector was often regarded as not respectable, and was low paid.  
The participation of women in the tourism sector is seen as being more acceptable if it 
relates to handicrafts and the production of items that can be sold. There are no 
institutionalised laws or policies that protect the producers.  
The female participation rate in the tourism sector is slightly more than 10%, with the 
highest proportion being in travel agencies and tourist shops, followed by hotels and 
restaurants (Table 4). Government jobs in the tourism administration subsector are 
also very attractive for women (not shown in the table). The percentage of women 
employed in tourism has increased in recent years, especially in the restaurant sector. 
In terms of numbers, most of the females employed in the tourism sector work in 
accommodation (in particular in four- and five-star hotels), restaurants and tourism 
services. 
However, the data suggest that women are still less attracted to work in the areas 
where the most jobs are, that is, the accommodation and restaurant subsectors. 
Furthermore, women have some preferences within each subsector. In the 
accommodation sector they prefer to work in large, up-market hotels rather than in 
small establishments with fewer or no stars. In the tourism services sector there are 
more women working in travel agencies, and most of the tour operators and travel 
agents are small owner-managed or family-run operations. 
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Table (4) 
Number of employees in different tourism activities and percentage of women 

2002-2011 
 

tourism 
Sub- sector 

2002 2005 2008 2011 

Total Women 
(%) Total Women 

(%) Total Women 
(%) Total Women 

(%) 
Hotels 10,324 6.4 12,884 7.5 13,994 8.2 15,174 8.3 
Tourism 
Restaurants 5,674 4.9 9,950 8.9 15,498 10.0 16,855 9.0 

Travel Agencies 2,511 25.5 2,774 26.0 3,680 26.7 4,582 28.2 

Rent a Car Offices 1,036 0 1,357 2.2 1,758 1.5 1,489 1.9 

Tourist Shops 347 5.2 385 9.4 732 21.3 814 23.9 

Tourist Guides 570 2.8 672 3.4 873 4.5 1,140 5.3 

Horses Guides 386 0 613 0 713 0 713 0 

Tourist Transport  445 2.5 620 2.9 881 2.6 939 0.02 

Diving Centers 0 0 32 12.5 45 20.0 48 0.2 

Water Sports 0 0 97 1.0 120 1.7 125 1.6 

Total 21,293 7.4 29,384 9.1 38,294 10.3 41,879 10.5 

 Source: - The department of Statistics (DOS) (2008), Calculations from Ministry of Tourism and Antiquities,and 
the Jordan Center for Social Research. 
 
 

 

 
Figure 3: Percentage of womenemployees in different tourism activities 

2002-2011 
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Definitions of tested variables:  
- Occupation: The person's developmental structure: The present nature of the 

person as a holistic being with sensorimotor, cognitive, and psychosocial 
characteristics. This variable was measured by four answers, Working, Not 
working or can’t find a job, Not able to work (elderly, sick,disability, 
retirement), Housework, and Schooling.  

- Work sub-sector: the tourism sub-sector that the author selected for the 
purpose of this study. It includes Hotels, Tourism Restaurants, Travel 
Agencies, and Tourist Shops. 

- Position at work: the situation in which an individual works. It includes 
business owner, self employed and waged employee. A self employed is a 
situation in which an individual works for himself or herself instead of 
working for an employer that pays a salary or a wage. A self-employed 
individual earns their income through conducting profitable operations from a 
trade or business that they operate directly.It is important to note that being 
self-employed is a different situation than simply being a business owner. A 
business owner is someone who owns a company but does not work with the 
day-to-day operation of the company. In contrast, a person who is self-
employed owns their own business, of which they are also the primary or sole 
operator. Furthermore, there are often different taxation-related implications 
for being self-employed versus being a normal employee or a business owner. 

- Average income:  the average amount of money that workers earn in the 
economic activity during a particular period of time. It is categorized in to five 
categories in terms of Jordanian Dinar; 100-200, 200-300, 300-400, 400-500, 
and Above 500. 

- Key changes in employment: an indicator used to evaluate the extent of job 
improvement.   

- Training:  It is a learning process that involves the acquisition of knowledge, 
sharpening of skills, concepts, rules, or changing of attitudes and behaviors to 
enhance the performance of employees.  

- Decision making:  a term used to describe the process by which families 
make choices, determine judgments, and come to conclusions that guide 
behaviors, including the purchase of products, the selection of educational 
practices, the choice of recreational activities, the use of disciplinary practices, 
and the deployment of limited resources. Decision making is an unavoidable, 
daily process. 

- Total time spent for housework (family care): the total hours spent in home 
for the main following purpose : 

1. Food activities, including preparing meals,clearing away, refreshments 
for social affairs, and preservation of food (excludes eatingmeals). 

2. Care of house and surroundings, includingcleaning, care of fires, 
making, installing, andrepairing. 

3. Care of clothing, including washing, ironing,mending, and sewing 
4. Physical care of household members, including care of children and 

adults. 
5. Supervising children. 
6. Teaching children. 
7. Managerial activities, such as food purchasing. 
8. Planning and recording finances, and supervising work of household. 
9. Travel associated with homemaking. 
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Results and Discussion 
This part summarizes the research findings. First, demographic data about the 
respondents are reported. Then, results of the testing of each of the 6 hypotheses are 
presented. The raw data collected are presented in Appendix (B).                                                                                             
 
Demographic Data  
Table (6) presents a summary of the distribution of the total number of cases in the 
samples collected in terms of age, marital status, number of children, and education. 
As shown in Table 6. 

 
Table (6) 

Demographic Description of the study sample population 
 Demographic Categories Frequency % Ranking 

1 
 Age 

30-25 228 %70.4 1 
35-30 79 %24.4 2 
40-35 8 %2.5 3 
45-40 5 %1.5 4 

45 and more 4 %1.2 5 
Total 324 100% - 

2 Martial 
Status 

Single 194 59.9% 1 
Married 120 37.0% 2 

Divorced 6 1.9% 3 
Separated 4 1.2% 4 

Total 324 100% - 

3 No. of children 

no child 197 %60.8 1 
1 30 %9.3 4 
2 46 %14.2 2 
3 36 %11.1 3 
4 12 %3.7 5 

More than 4 3 %0.9 6 
Total 324 100% - 

4 Education 

Primary not completed 81 %25.0 1 
Primary school 38 %11.7 5 

Secondary school 54 %15.7 4 
High school 64 %19.8 2 

Elementary short 
training 20 %6.2 7 

Vocational training 28 %2.5 6 
College and Higher 62 %19.1 3 

Total 324 100% - 
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Table (6) clearly indicates the following:  
 

1. In terms of age variable, the age group (25-30) ranked first counted for 
(70.4%) of study population, while the age group (45- and above) was in the 
fifth and last counted for (1.2%). (24%) of the sample is (30 – 35), (2.5%) is 
between (35 – 40) years, and (1.5%) of the sample is between (40-45) years. 

2. In terms of marital status variable, unmarried (single) ranked first. Counted for 
(59.9%) of study population, while (37%) was married, (1.9%) of the 
population was divorced, and (1.2%) was separated.  

3. In terms of number of children, (60.8%) of the sample population do not have 
children (9.3%) have one chilled, (14.25) have two children, (11.1%) have 
three children, (3.7%) have four children and only (0.9%) have more than four 
children. 

4. In terms of education, (25%) of the sample population do not completed 
primary school, (11.7%) completed primary school, (15.7%) completed 
secondary school, (19.8%) completed high school,(6.2%) completed 
elementary school short training, (2.5%) vocational training, and (19.1%) 
completed college and higher education. 

 
Hypotheses Tests 
 
In this part, the researcher tested the hypotheses of the study, to examine the relations 
and impacts among the variables of current study by using paired samples statistics 
and one – sample T-test from the Statistical Package for Social Sciences, (SPSS) as 
follow:  
 
H01: There are no statistical significant differences to create jobs for women 
working in tourism sector before and after Jordan's accession to the WTO. 
 
To check the validity of this hypothesis, a paired samples test used. Table lists the 
mentioned test results. 
 

Table (7) 
Paired samples test results related to H1 

 
 N Mean t - test df. Sig. 
Occupation Before Accession 323 2.37  

15.366 
 

322 
 

0.000 Occupation After Accession 323 1.01 
 
Table (7) indicates the presence of statistically significant differences to create job 
opportunities for women working in tourism sector before and after Jordan's 
accessionto the WTOin favor of before accession, supported by calculated (t) value 
(15.366) and the value of the statistical significant of (0.000) which is less than the 
significance level (0.05), which means that the null hypothesis is rejected and the 
alternative hypothesis is accepted, which states that there is statistical significant 
differences to create jobs for women working in tourism sector before and after 
Jordan's accession to WTO. This means that there is no improvement on creating job 
opportunities for women working in the tourism sector after Jordan's accessionto the 
WTO. 
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H02: There are no statistical significant differences to job position improvement 
for women working in tourism sector before and after Jordan's accessionto the 
WTO. 
To check the validity of this hypothesis, a paired samples test used, outlined in Table 
(8).  
 
 

Table (8) 
Paired samples test results related to H2 

 N Mean t - test df. Sig. 
Position Before Accession 149 2.24  

7.654 
 

148 
 

0.000 Position After Accession 149 1.89 
 
 
Table (8) indicates the presence of statistically significant differences to job position 
improvement for women working in tourism sector before and after Jordan's 
accessionto the WTOin favor of before accession, supported by calculated (t) value 
(7.654) and the value of the statistical significant of (0.000) which is less than the 
significance level (0.05), which means that the null hypothesis is rejected and the 
alternative hypothesis is accepted, which states that there is statistical significant 
differences to job position improvement for women working in tourism sector before 
and after Jordan's accession to WTO. This means that there is no improvement on job 
position for women working in the tourism sector after Jordan's accessionto the WTO.   
 
H03: There are no statistical significant differences to average income 
improvement for women working in tourism sector before and after Jordan's 
accession to the WTO. 
 
To check the validity of this hypothesis, a paired samples test used shown in Table 
(9).  
 

Table (9) 
Paired samples test results related to H3 

 
 N Mean t - test df. Sig. 
Average Income Before 
Accession 148 1.73  

- 11.801 
 

147 
 

0.000 Average Income After 
Accession 148 2.70 

 
 
Table (9) indicates the presence of statistically significant differences to average 
income improvement for women working in tourism sector before and after Jordan's 
accessionto the WTOin favor of after accession, supported by calculated (t) value (-
11.801) and the value of the statistical significant of (0.000) which is less than the 
significance level (0.05), which means that the null hypothesis is rejected and the 
alternative hypothesis is accepted, which states that there is statistical significant 
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differences to average income improvement for women working in tourism sector 
before and after Jordan's accession to WTO. This means that there is an improvement 
on average income for women working in the tourism sector after Jordan's 
accessionto the WTO.   
 
H04: Jordan's accession to the WTO does not contribute in training aspects for 
women working in tourism sector  
 
To check the validity of this hypothesis, the researcher used One-Sample Test. Table 
(10)  shows the mentioned test results. 

 
Table (10) 

One-Sample Test results related to H4 
 

Categories N Mean t - test df. Sig. 
Have been Trained 321 1.27 50.266 320 0.000 
NO. of Training 233 1.79 31.980 232 0.000 
Topics of Training 232 1.16 47.794 231 0.000 
Form of Training 232 2.95 79.677 231 0.000 
 
Table (10) indicates that Jordan's accessionto the WTOcontributed in training aspects 
improvement, supported by all calculated (t) values and the values of the statistical 
significant which is less than the significance level (0.05), which means that the null 
hypothesis is rejected and the alternative hypothesis is accepted, which states that 
Jordan's accession to WTO contributes in training aspects for women working in 
tourism sector. This means that there is an improvement on training aspects for 
women working in the tourism sector after Jordan's accessionto the WTO. 
 
H05: Jordan's accession to the WTO does not contribute in improving family 
decision making for women working in tourism sector  
 
To check the validity of this hypothesis, the researcher used One-Sample Test as 
shown in Table (11).  

 
Table (11) 

One-Sample Test results related toH5 
 

Categories N Mean t - test df. Sig. 
family decision making 128 2.51 30.766 127 0.000 
 
Table (11) indicates that Jordan's accessionto the WTOcontributed in improving 
family decision making for women working in tourism sector, supported by all 
calculated (t) value (30.766) and the value of the statistical significant of (0.000) 
which is less than the significance level (0.05), which means that the null hypothesis 
is rejected and the alternative hypothesis is accepted, which states that Jordan's 
accession to WTO contributes in improving family decision making for women 
working in tourism sector. This means that there is an improvement on family 
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decision making for women working in the tourism sector after Jordan's accessionto 
the WTO. 
 
H06: Jordan's accession to the WTOdoes not contribute in reducing time spent 
for housework for women working in tourism sector  
To check the validity of this hypothesis, the researcher used One-Sample Test as 
listed in Table (12).  
 

Table (12) 
One-Sample Test results related toH6 

 
Categories N Mean t - test df. Sig. 
Time spent for housework 125 2.34 43.891 124 0.000 
 
Table (12) indicates that Jordan's accessionto the WTOcontributed in reducing time 
spent for housework for women working in tourism sector, supported by all calculated 
(t) value (43.891) and the value of the statistical significant of (0.000) which is less 
than the significance level (0.05), which means that the null hypothesis is rejected and 
the alternative hypothesis is accepted, which states that Jordan's accession to WTO 
contributes in reducing time spent for housework for women working in tourism 
sector. This means that the social burden has been increased for women working in 
the tourism sector after Jordan's accessionto the WTO. 
 
Conclusions & Recommendations 
 
Based on the analysis of the present research, one can conclude the following: 

7. Jordan's accession to the WTOdoes not create job opportunities for women 
working in the tourism sector. This observationis in contrary to the argument 
that the WTO will accelerate the employment of women. In labor-intensive 
industries with more female workers,capital-intensive, and knowledge-
intensive industries with a moderate number of female workers, the 
employment of women may increases.  

8. Jordan's accession to the WTO does not improve job positioning for women 
working in the tourism sector.   

9. Jordan's accessionto the WTO hasimprovedthe average income for women 
working in the tourism sector.   

10. There is an improvement on training aspects for women working in the 
tourism sector after Jordan's accessionto the WTO. 

11. There is an improvement on family decision making for women working in 
the tourism sector after Jordan's accessionto the WTO. 

12. The social burden has been increased for women working in the tourism sector 
after Jordan's accession to the WTO. 

13. The general picture suggests that the tourism sector seems to be  particularly 
important sector for women. 

14. Women are well represented in service and clerical level jobs but poorly 
represented at professional levels. 

15. The situation in the tourism sector resembles the one in the labour markets in 
general: As in many other sectors, there is significant horizontal and vertical 
gender segregations of the labour market in tourism. Horizontally, women and 
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men are placed in different occupations - women are being employed as 
waitresses, chambermaids, cleaners, travel agencies sales persons, flight 
attendants, etc., whereas men are being employed as barmen, gardeners, 
construction workers, drivers, pilots, etc. Vertically, the typical "gender 
pyramid" is prevalent in the tourism sector - lower levels and occupations with 
few career development opportunities being dominated by women and key 
managerial positions being dominated by men.  

16. On average, the level of women's education has risen to some degree, and the 
gender gap in education has narrowed, and women have more opportunity for 
continuing education. 

17. The impact of WTO membership on the amount and direction of changes to 
women's income in different tourism sectors will depend on whether the sector 
has a comparative advantage. 

18. Within families, decision-making is largely controlled by men, but many 
women start playing a stronger role in decision making within the household 
as a consequence of their increased role in economic production. Women have 
a greater sense of gender equality due to increased economic independence. 
They also participate more in community activities. 

19. The traditional idea of "outside for men, inside for women" still affects the 
exercise of family rights. 

20. Kind of credit is often the main barrier for women to find jobs by themselves 
or to start their own businesses 

21. Younger women have more new job opportunities than middle aged women, 
although middle-aged women are able to take advantage of increasing 
opportunities in small-scale trade and services. 

22. Women workers in Amman have benefited more from WTO accession than 
women in other governorates because they have more and better employment 
opportunities in the service sector.  

23. The decisive determinants of women's family status are: geographic location, 
women's income, number of children, and women's educational level. 

 
 
WTO will affect women's employment, income, education, and social security in 
different sectors. With women's low economic and social status, net job opportunities 
for women may decline, the income gap with men will increase, their employment 
will still become  more marginalized family and educational status will drop, and the 
current lack of social security will be worsen. These  serious problems pose big 
challenges for the government. Therefore, this research suggests that government 
should eliminate the root causes of these problems in the tourism sector and help 
women proactively address the challenges brought on byWTO membership. We 
suggest the following: 
 
 

1. The government should pay more attention to public awareness through 
allocating more resources to support women working in the tourism sector,and 
to increase awareness of the important economic role that women play in the 
tourism industry. 

2. Develop employment support services and technical training suitable for 
women and provide conditions for enhancing women's marketable skills. First, 
training aimed at adult women must take into consideration the constraints 
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imposed by the dual role of household responsibilities and the work 
undertaken by women in terms of time, location and modes of education. 
Second, technical training of women should not be the same as the traditional 
male-dominated one. Especially in those tourismsectors where women take the 
lead, dissemination of technology and of production and management methods 
that fit for women should be chosen. Employment training in tourism areas 
should be tailored to the needs of different categories of women. Besides on-
the-job training, higher-level employment knowledge and skills training 
should be offered to enable women to move to more responsible and better-
paid jobs. Third, employment training legislation needs improvement: a 
multilevel and multiform training method should be adopted. The government 
should enact specialized education for women, improve women's skills at 
different levels, and enhance the competitiveness of women as a whole. 
Fourth, strengthen the startup training for women launching small businesses. 
The government should organize and implement start-up training programs for 
women, popularize relevant knowledge, help women extend start-up channels, 
and make preparations for self-employment or for starting small businesses. 

3. Establish a women's start-up fund to offer necessary financial services to help 
women start their own businesses. Such a program could help female 
entrepreneurs obtaining startup funds and also encouraging more women to 
start their own businesses. 

4. Non-governmental professional unions should be encouraged. The 
government can provide places and office facilities, offer ration subsidies to 
assist with the start-up, promote the establishment and development of these 
non-governmental unions, organize relevant production and technical training, 
promulgate corresponding knowledge from the WTO, and thereby mobilize 
more women to take part in social activities, help women solve practical 
difficulties with their production and management, and give women effective 
social support. 

5. Review mechanism for requirements of ensuring access to childcare in 
placeswith large numbers of female workers, and incentives for enterprises to 
create good conditions forfemale workers with small children as stipulated in 
the Labor Law.  

6. Strengthen legal protection for women in tourism employment; such 
protections include minimum wage regulations and equal pay laws. Improve 
maternity leave requirements, flexible hours, work-from-home options, and 
arrangements for childcare. 

7. Support women’s tourism leadership at all levels: public sector, private sector, 
and community management by establishing leadership programs at the 
national level and in large and small-scale tourism enterprises. 

8. Employers should set up programs and schemes encouraging women to move 
into non-traditional occupations, investing in women's training, appointing 
them in managerial positions, and re-appointing them after years of less 
involvement due to family responsibilities. 

9. Employers should set targets for the percentage of women in key management 
positions. Tourism associations should promote this direction. 
 
In this context, the government should take advantage of different grants for 
the tourism sector and employed it to support women. These grants whether 
international one like Aid for Trade program supported by World Trade 
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Organization, UN Women to introduce equal opportunity employment through 
the application of the Gender Equity Seal, or USAID through SEYAHA 
program. The component of Aid for Trade program, for example include a 
very small amount directed towards tourism sector (0.4% in 2011). In contrast, 
most of the support has been directed to infrastructure (52.2%), and around 
30% of all aid for trade is directed towards improving transport and storage. In 
addition, some of these programs suffer from weakness in the concrete 
achievements. 
The above plan mandates  direct support programs commensurate with the 
special needs of Jordan, in addition to the consolidation of these programs in a 
unified national program works body managed by private and public sector. 

 
 
 
 
Limitations and further research  
 
Clearly, this study is not representing all economic activities. Nevertheless, the 
implications from the findings of this study do provide important inputs for policy 
formulation, as well as for the development of further research on this topic. 
Furthermore, as an explicitly qualitative study replying on respondents’ perceptions, 
the research is not able to establish measurable causality with regards to the impacts 
of WTO accession; for example, some changes may have begun before WTO 
accession, and WTO accession may only accelerate them. Despite this, WTO 
accession is a compelling lens through which to study recent social change in Jordan, 
and it is reasonable to assume that WTO accession has had various degrees of direct 
and indirect impacts on all aspects of social life in the country.  
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Annex A: Survey Profile Tool 
 

1 Age 25-30 30-35 35- 40 40- 45 Above 45 
 

2 Marital status single Married divorced separated 
 

3 No. of children 1 2 3 4 Above 4 
 

4 Highest 
education level 
(grade) 

Primary 
not 
completed 

Primary 
school 

Secondary 
school 

High 
school 

Elementary, 
short term 
training 

Vocational 
training 

College 
and 
higher: 

 
 Major economic activity before April, 2000 
5 Occupation Working Not working, 

can’t find a 
job 

Not able to work 
(elderly, sick, 
disability, retirement) 

Housework Schooling 

6 Work sub- sector Hotels Tourism 
Restaurants 

Travel Agencies Tourist Shops 

7 Position at work Business 
owners 

Waged 
employee 

Self employed   

8 Average income 100-200 200-300 300-400 400-500 Above 500 
 

9 Key changes in 
employment 

No change compared to 2000 Change compared to 2000 

 
 Major economic activity after April, 2000 till 2005 
10 Occupation Working Not working, 

can’t find a job 
Not able to 
work (elderly, 
sick, 
disability, 
retirement) 

Housework Schooling 

11 
 

Work sub- sector Hotels Tourism 
Restaurants 

Travel 
Agencies 

Tourist 
Shops 

 

12 Position at work Business 
owners 

Waged 
employee 

Self employed   

13 Average income 100-200 200-300 300-400 400-500 Above 500 
 

14 Have you been trained 
during 2000-2005? 

yes no    

15 Number of training 
courses 

1 2 3 4 Above 4 

16 Topics of training Professional  nonprofessional 
17 Form of training Intensive training 

outside living areas 
Concentrated 
training on-site 

On the 
job 

Other 

 
18 Decision maker in the family Husband Wife Both Other 

 
19 Total time spent for housework (family care) in 

2000-2005 compared to 1995- 2005 
Increased Reduced No change 
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Annex B: Statistical Package for Social Sciences, (SPSS) Results 
 

Frequency Table 
 

 
 MARRTIAL 
 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid single 194 59.9 59.9 59.9 

married 120 37.0 37.0 96.9 
divorced 6 1.9 1.9 98.8 
separate
d 4 1.2 1.2 100.0 

Total 324 100.0 100.0  
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T-Test 
 

 

 
 

 
 
 

 
 

T-Test 
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T-Test 
 One-Sample Statistics 
 

 N Mean Std. Deviation 
Std. Error 

Mean 
DECISION 128 2.5078 .92213 .08151 

 
  

One-Sample Test 
 

 

Test Value = 0 

t df Sig. (2-tailed) 
Mean 

Difference 

95% Confidence Interval 
of the Difference 

Lower Upper 
DECISION 30.768 127 .000 2.5078 2.3465 2.6691 

 
 
T-Test 

One-Sample Statistics 
 

 N Mean Std. Deviation 
Std. Error 

Mean 
CARE 125 2.3440 .59709 .05341 

 
  

One-Sample Test 
 

 

Test Value = 0 

t df Sig. (2-tailed) 
Mean 

Difference 

95% Confidence Interval 
of the Difference 

Lower Upper 
CARE 43.891 124 .000 2.3440 2.2383 2.4497 

 
 


